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['m not so sure adding
destination shops to
Dodger Stadium would
work in the same way as at
other baseball stadiums,
like the Giants stadium in
San Francisco, Wrigley
Field in Chicago or Cam-
den Yards in Baltimore.
Those stadiums are in
urban neighborhoods with
pedestrian traffic nearby. |

would not want to battle the traffic around Dodger
Stadium to go to a restaurant or shopping, unless

there was a Metro stop nearby.

P> AARON WERNER
Investment Adviser
Stonnington Group LLC

My initial thought is, I'm coming from Tampa.
and we have had community relations problems

Los Angeles Business Journal Poll
Do you think the plan to add shopping and dining

to Dodgers stadium is a good idea?

Yes, | might
like to shop
oreatata
restaurant
before or
aftera

ame
sometimes.

Ha, 1 like

professional team, 1t's important to gamer support
from local businesses, from that perspective I think
it's a good idea. I think it’ll put more fans in the
stands. If my wife knows that she can go shopping
halfway through the game, she’ll be more likely to
come with me.

P STEVE ASHER

NSBN LLP

At no cost to the consumer — and I believe
they are talking about doing this in the parking lot
area or centerfield — the restaurant part is proba-
bly a good idea. It gives the fan another viable
option, as long as it allows all fans to get in. It
allows people 1o get to the game earlier, and eat at
a table instead of on their lap in the stadium, Peo-
ple will be getting there earlier, we will alleviate
some incoming traffic. It would also be nice to
view the stadium, possibly watch batting practice.
I would even do that.

Gajewski

President
Kevin/Ross Public Relations

I'm fine with the concept bec
these structural changes are takis
outside of the ballpark itself and
interfere with the beauty and tra
ing a game at Dodger Stadium. |
will add a Dodger Hall of Fame
that future generations can appre
Dodgers have meant to baseball
America. | have visited more th
league parks; Dodger Stadium si
ever, ever be torn down.

P> KRISTI SCHAFFTER
Director of Sales & Marketing
Kress Hollywood

I'look forward to dining at one
restaurants before a game and cele
win with a little shopping on the w




